
LUCK OF THE DRAW

by ELIZABETH CHORNEY-BOOTH  illustration PETE RYAN

Have you ever 
wondered how the 
Alberta Cancer 
Foundation’s biggest 
fundraising events 
come together, how 
the Foundation 
determines where 
to allocate funds, or 
how new programs and 
initiatives are devised? 
Over the next 12 pages, 
we bring you behind 
the scenes, sharing 
insights, stories and 
insider information 
about some of the 
work that happens — 
thanks to the generous 
support of donors. >
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Most Albertans have 
heard of the Alberta 
Cancer Foundation’s 
Cash and Cars Lottery. 

It’s one of the Foundation’s most 
heavily promoted fundraisers for good 
reason: since launching almost 20 
years ago, Cash and Cars has raised 
more than $30 million that’s gone 
directly to supporting cancer research, 
treatment and care at the 17 Alberta 
Health Services cancer centres including 
the Tom Baker Cancer Centre in Calgary 
and the Cross Cancer Institute in 
Edmonton. 

Every year, a team at the Foundation 
spends an entire 12 months putting 
together a tempting list of approx-
imately 3,000 prizes, ranging from 
watches and luggage sets to once-
in-a-lifetime trips and, of course, two 

grand prize packages, each consisting 
of cash, a new car and a luxurious, 
fully furnished new home. 

Many of us follow along as the 
draw results are announced on live 
TV each fall, but few people know 
what the prize-granting process is 
like for those behind the scenes. 
On the opposite page, Sean Capri, the 
Foundation’s former annual giving 
manager, sheds some light on what 
happens on the days surrounding the 
big draw.

It takes a great deal of work to put the Cash 
and Cars Lottery together every year, but the 
inspiring results are absolutely worth the effort

Christine Zurburg’s life was certainly changed 
by the Cash and Cars Lottery. A long-time 
Foundation volunteer, Zurburg was diagnosed 
with cancer herself in 2011. Even though she 
had to leave her job to undergo treatment at 
the Cross Cancer Institute, she was insistent 
on buying a 2012 Cash and Cars ticket (though 

the cost at the time, $100, was a strain on 
her budget). Winning a grand prize wasn’t 
even on Zurburg’s mind — she simply want-
ed to give back to the Foundation. 

“I just wanted to help the people at the 
Cross,” she says. “I knew that the money 
from the ticket would be used in a good way.”

A WINNER’S PERSPECTIVE
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Q: Only the top 
prizes are drawn live 
on TV. What is the 
process for drawing 
the other thousands 
of prizes like?
It’s [a bit] monotonous, but 
we have a good time because 
we have to make it fun to get 
through it. It takes three days. If 
you can imagine drawing 3,000 
tickets and having to rotate the 
drum and scan in each ticket 
between every single draw… it’s 
a process. When I’m drawing, 
I can’t even look at the drum. I 
have to look forward but reach 
backwards. It’s terrible from an 
ergonomic point of view! 

Q: Are you also 
the person who lets 
the winners know 
they won?
I do the full flow-through: I draw 
the tickets and then I get to go 
into another room and call the 
person to tell them they just won 
a $10,000 prize or a new car. And 
you can hear just pure joy and ex-
citement, or maybe you can hear 
them doubt and suspect that this 
is a scam and I’m not who I say I 
am. You just get a whole slew of 
reactions from people and it’s the 
best part of the job. 

Q: What kind of 
reactions do you 
get from the people 
who win the really 
big prizes?
I’ve gotten all sorts of different 
reactions. People often complete-
ly lose their minds, crying and 
becoming hysterical and thanking 
us and saying, “I never win any-
thing” over and over again. 

Q. Do you have any 
stand-out memories?
One gentleman won a cash prize 
and he was really struggling to 
provide for his family. He said 
to me, and I’ll never forget it: 
“Whether we stay in the house 
we’re in or if we move to a new 
house, I’m just happy that I’ll be 
able to finally make our house a 
home.” He just wanted his kids 
and his family to feel safe and 
comfortable. The cash allowed 
him to do that and make it a 
cozy place for his family, and it 
changed the trajectory of their 
life. Handing over those cheques 
to people and watching them 
realize that this is changing their 
lives forever is the coolest thing. 

On the day of the 2012 Cash and Cars 
grand prize draw, Zurburg was at the Cross 
for her treatment when a friend who had 
been watching Global News texted to tell  
her she won a prize. Assuming she’d won 
something small, Zurburg didn’t think much 
of it, but after receiving a call from the Foun-

dation, she learned she’d won the $1.3-million  
Calgary show home, a new Acura and 
$20,000 in cash. The prize has allowed 
Zurburg to continue with her ongoing treat-
ment without having to work or worry about 
making ends meet. 

Through it all, Zurburg continues to buy 

Cash and Cars tickets for the same reason she 
has all along: to contribute to the cause. 

“I will always buy a ticket,” she says. “And with 
no expectation of winning. I just want to support 
people with cancer. If I do win again, I [will] use 
the prize to help others around me and do some-
thing for them.” LEAP
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It’s not uncommon for philan-
thropists to make a donation 
through the Alberta Cancer 
Foundation with specifications 

on how they would like it to be used. The 
family of the late Dr. Murray Micklebor-
ough thought they knew what they wanted 
when they created a fund to help patients 
with head and neck cancer, but they 
learned that the world of medical research 
can be complicated and things don’t always 
go according to plan.

Dr. Mickleborough was a well-respected 
maxillofacial surgeon who practiced in 
the Edmonton medical community for 
more than 20 years, working with patients 
suffering from cancer of the jaw — sadly, the 
same disease that Mickleborough himself 
was ultimately diagnosed with. But before 
his death in 2011, Mickleborough declared 
that he wanted $1 million donated in his 
name toward head and neck cancer research 
at Edmonton’s Institute for Reconstructive 
Sciences in Medicine (iRSM). The intent 
was that the money would be used to hire a 
dedicated research chair to work out of the 
University of Alberta (U of A) in partnership 
with iRSM, driving research projects related 
to reconstructive surgery. The Micklebor-
oughs’ donation was matched by the Alberta 
Cancer Foundation, the Covenant Health 
Foundation and, with some additional dona-
tions, the endowment eventually landed at 
$3 million.

But that research chair position proved 
to be difficult to fill. A recruitment process 
took place in 2012, but the team at U of A 
couldn’t find the right candidate and they 

also determined that securing a long-term 
chair would require more funds than the 
endowment had to offer. In order to get 
the money working as soon as possible, 
the Alberta Cancer Foundation floated the 
idea of abandoning the academic chair 
and letting the people within the head and 
neck cancer community collectively identify 
projects to be funded by the endowment. 
The Mickleborough family and iRSM both 
liked the idea.   

“Murray was never about doing things 
the standard way,” says Ross Porter, Mick-
leborough’s son-in-law. “The family decided 
that if there was a better way of leveraging 
our gift with the matching funds from the 
Foundation, then we should explore that.” 

In 2014, iRSM and the Foundation identi-
fied two projects to receive funding through 
a panel of scientific and medical experts 
and members of the Mickleborough family. 
Then, in 2016, the two parties assembled a 
group consisting of physicians, researchers, 
patients and family members and asked 
them to put together a list of research prior-
ities for head and neck cancer, with a focus 
on improving patients’ quality of life. From 
there, interested researchers, as well as some 
of the patients and family members, put 
together project proposals guided by those 
priorities. The proposals were presented to a 
panel that included representatives from the 
Foundation, iRSM and the Mickleborough 
family, as well as patients, independent re-
searchers and clinicians who recommended 
which projects would receive funding. 

Through the two rounds, a total of five 
proposals have now received funding, 

including a project looking at the possibility 
of generating nasal cartilage in a lab and 
support for a clinical trial of a screening  
tool that uses saliva samples to detect 
HPV-related head and neck cancers. 

What makes the review and selection 
process unique is the diversity of viewpoints 
that helped to identify what kind of projects 
would best help patients. 

“The playing field was flat and there was 
no hierarchy. We used first names only [rath-
er than titles] and had a vigorous debate. I 
felt and knew that I belonged there,” says 
Bernie Krewski, a patient who participated 
in the consultation process after receiving 
treatment for throat cancer. “The intensity of 
that process often helped me to forget that 
I am affected by cancer and continuing to 
recover from it.”

This collaborative process highlights the 
collective strengths of the Alberta Cancer 
Foundation and iRSM, and what can happen 
when institutions think beyond traditional 
models and take a more practical approach. 
Dr. Sam Nakhla, an aerospace engineer at 
Memorial University of Newfoundland who 
was brought onto the project as a scientific 
reviewer, perhaps sums it up best: when peo-
ple come together in the spirit of genuine 
collaboration and listen to the very people 
who are most impacted by what’s being 
discussed, amazing things can happen.

“The iRSM is a big institute and the Al-
berta Cancer Foundation is one of the most 
developed cancer foundations in Canada 
or even in North America,” Nakhla says. 
“You have two giants collaborating. You’re 
double-scoring on the outcomes.” LEAP

DR. VINCENT BIRON
Early detection of HPV-related 
head and neck cancers
Clinical trial recruiting 120 patients for a 
saliva-based test to detect HPV-related 
head and neck cancers.
$552,440

DR. ADETOLA ADESIDA
Engineering cartilage for 
nasal reconstruction
Developing high-quality personalized  
cartilage for nasal reconstructions better 
matching the patient’s facial contours.
$481,776

DR. HADI SEIKALY
Head and Neck Research Network
Developing a sustainable model to 
support the Head and Neck Research 
Network tracking patient outcomes. 
$100,000

A COLLABORATIVE APPROACH

by ELIZABETH CHORNEY-BOOTH  photography CURTIS TRENT

The Mickleborough Interfacial Bioscience Research Program has  
embraced a new approach for funding medical research

RESEARCHERS AND PROJECTS FUNDED BY THE MICKLEBOROUGH INTERFACIAL 
BIOSCIENCE RESEARCH PROGRAM IN 2017/18
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“ THE INTENSITY 
OF [THE SELECTION] 
PROCESS OFTEN 
HELPED ME TO FORGET 
THAT I AM AFFECTED 
BY CANCER AND 
CONTINUING TO 
RECOVER FROM IT.” 
— BERNIE KREWSKI
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FUNDRAISING 
FOR THE CURE

by CAITLIN CRAWSHAW 
photography RYAN PARKER

During her 30-year career, 
Jane Weller helped trans-
form the Alberta Cancer 
Foundation’s fundraising 
efforts from a one-person 
operation to a community 
effort that raises millions 
of dollars every year

When Jane Weller began her 
career at the Alberta Can-
cer Foundation, her job as 

Foundation coordinator consisted simply 
of receiving donations at her office in the 
Cross Cancer Institute. 

“It wasn’t very proactive,” she says. 
But that was back in 1988 — the Foun-

dation was still in its infancy, with just a 
handful of staff members in Edmonton and 
Calgary (that number has since grown to 
about 60). In that year, Foundation dona-
tions amounted to about $500,000 for the 
whole of the province, a sum that has since 
grown to tens of millions. >
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“ WE ONLY 
HAD OUR 
EYE ON ONE 
THING, AND 
THAT WAS 
THE VERY 
BEST FOR 
CANCER 
PATIENTS 
AND THEIR 
FAMILIES.” 
— JANE WELLER



Laurie Wohland 
has never had 
cancer, but the dis-
ease has shaped 

her life. Her grandmother, moth-
er and husband all died from 
cancer-related causes, and her 
sister and daughter are breast 
cancer survivors. 

Wohland has been a donor to 
the Alberta Cancer Foundation 
for more than 20 years. Each 
time the disease struck another 
family member, she and her 
husband increased their annual 
donation — no matter how tight 
money was. 

“Our contributions weren’t 
huge, but we gave every single 
year,” Wohland says. 

Then, in the same year that 
her husband passed away from 
Non-Hodgkin’s Lymphoma, 

Wohland learned that many of 
the women in her family carried 
an inherited gene mutation 
that is linked to an increased risk 
in breast and ovarian cancer, 
and she wondered if she could 
do more.  

Around three years ago, 
with the encouragement of her 
daughter, Christy Soholt (who is 
the manager of legacy giving at 
the Alberta Cancer Foundation), 
Wohland attended a seminar, 
hosted by the Foundation, 
where she learned that if she 
made a bequest to the Founda-
tion in her Will, her estate would 
receive charitable benefit. 

Wohland had always as-
sumed leaving a large donation 
to charity would mean leaving 
a small estate for her children. 
But, thanks to the seminar, 

she understood that the tax 
advantages resulting from 
the donation would allow her 
to make a major gift without 
significantly diminishing her 
children’s inheritance.

To make the bequest, Wohland 
is in the process of amending 
her Will. She plans to leave a per-
centage of her estate to support 
cancer research in Alberta, rather 
than a dollar amount. She hopes 
her gift will help to improve early 
detection procedures and advance 
treatments, which she credits with 
saving her daughter’s life. 

Now, she’s trying to convince 
her friends to consider legacy 
giving. “They say, ‘Oh, I’ll leave 
[my estate] to my kids,’ but they 
can do a whole lot better than 
that,” Wohland says. LEAP 
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“The donations have just skyrocketed,” 
says Weller, whose career path has paral-
leled the growth of the Foundation, not 
to mention cancer research and the fund 
development profession. 

During her 30-year tenure — including 
the first decade she spent as the Founda-
tion’s sole development officer — Weller 
worked in every aspect of fundraising, 
helping to grow and launch many import-
ant initiatives. From organizing events 
and writing thank-you letters to donors, to 
matching donors with projects in need of 
funding and overseeing all of the organiza-
tion’s fundraising efforts, Weller did it all 
— and loved it.  

“I originally wanted to be a nurse, but 
after volunteering as a candy striper in a 
hospital, I thought, ‘I don’t think so!’” she 
says with a laugh. “I just wanted to be on 
the periphery [of medicine], and the perfect 
job just kind of fell into my lap.” 

Not one for the spotlight, Weller has 
happily worked behind the scenes with staff, 
volunteers and patients to raise the funds 
needed to improve cancer research and care 
in the province. 

“We only had our eye on one thing, and 
that was the very best for cancer patients 
and their families,” she says.

As years went by, the job became easier, in 
some ways. On top of growing public aware-
ness about cancer, it helped that Weller had 
far more research successes to share with 
prospective donors. 

“I think back to my early days, and I 
didn’t have much to tell them,” she says. 

Because research hadn’t yet impacted sur-
vival rates for many cancers, many donors 
felt a cure was impossible and insisted their 
donations go to equipment investments 
rather than research efforts. This changed as 
the years passed and research efforts both in 
Alberta and elsewhere had enough time to 
bear fruit. “Now there are so many amazing 
therapies and immunotherapies. It just takes 
a long time,” Weller says. 

Not surprisingly, Weller doesn’t mea-
sure her accomplishments by the many 
millions of dollars she has helped raise 
over the years. More gratifying, she says, 
has been working with talented teams 
of people toward a cause she believes 
in, and seeing huge changes to cancer 
treatment and patient outcomes. While 
one in two people will now get cancer in 
their lifetime, a number that has doubled 
during her career, “there’s never been a 
more promising time in cancer research,” 
she says.

Weller is now experiencing treatment 
improvements first-hand after discovering a 
lump in her breast two years ago. Following 
her diagnosis, she found herself being treat-
ed by clinicians she knew through her work 
as a fundraiser. She just recently made the 
difficult choice to step down from her post 
to continue her healing, though she will 
still volunteer with the Foundation, where 
her impact has been profound.

“No one has played a more significant 
role in the great successes in fundraising 
for the Foundation and in particular for the 
Cross Cancer Institute than Jane Weller,” 
says Bob Bentley, past chair and long-time 
supporter of the Foundation. “Highly re-
spected by staff and donors for her passion 
and devotion, Jane became the heart and 
soul of the Cross. She has left an enduring 
legacy at the Foundation.”

Weller says her own circumstances make 
her think of the late Frank Sojonky, a well-
known philanthropist, grateful patient and 
Foundation fundraiser whose signature line 
to potential donors to the Alberta Cancer 
Foundation was, “You never know, the life 
you help save could be your own.”

“I’m just so thankful now,” says Weller, 
“because obviously I’m on the receiving 
end.” LEAP

LEAVING A LEGACY
Discover why a long-time donor decided to make 
a legacy gift to the Alberta Cancer Foundation

PHOTO PAUL SWANSON

To learn more about leaving 
a gift to the Alberta Cancer 
Foundation in your Will, or to 
inform the Foundation that 
you have already done so, 
visit albertacancer.ca/legacy.
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A YEAR IN THE MAKING
It’s a big operation to ensure every rider in the Enbridge Ride 
to Conquer Cancer pedals triumphantly past the finish line

by JENNIFER DOROZIO  illustration GLENN HARVEY

The Enbridge Ride to Conquer Cancer (ERTCC) is a signature cycling 
event, and to put it together each year, it takes a truly skilled and 
mighty village of volunteers, participants and leadership teams. The 

two-day, 200-plus-kilometre charity ride — which has more than 1,900 partici-
pants — has taken place in Alberta every summer for a decade, and has raised 
more than $74 million for the Alberta Cancer Foundation since its inception. 

The work that goes into bringing it all together is both rewarding and epic.
“It’s 365 days a year,” says Ryan Campbell, director of corporate relations at 

the Foundation.
Turn the page for a closer look! >
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EARLY SEPTEMBER 
Once a Ride wraps up 
in August, it’s full steam 
ahead into planning 
the next year’s event. 
Things kick off with a 
mass email survey sent 
out to all riders who 
participated in the just-
past event, with the aim 
of gathering valuable 
feedback to shape the 
next Ride.

LATE SEPTEMBER
A series of “debrief” 
meetings takes place 
with key event leads, 
including Foundation 
staff, Ride Committee 
members, riders who 
participated and other 
stakeholders. Once 
again, these are held 
to gather feedback and 
develop a strategy for 
the next year.

“We want to [keep 
making] an event that is 
world-class, accessible 
and incredible,” says 
Julian Brown, director 
of event production for 
the Enbridge Ride to 
Conquer Cancer. 

EARLY OCTOBER
A new Ride location is 
secured — one that can 
handle upward of 2,000 
bikes, 500 spectators 
and all the sponsors, 
volunteers and infra-
structure required. 

“We always have safety 
as our top priority,” says 
Brown. “Number two is 
providing an experience. 
We want it to be an 
epic route, but riders 
still have to be able to 
complete it strongly.”

MID-OCTOBER 
The Foundation hosts 
Rider Recognition Night 
as a thank-you to the 
previous Ride’s partici-
pants, including some 
of the top fundraising 
teams, both in Calgary 
and Edmonton. 

MARCH 
THROUGH MAY
Riders begin to train 
more intensely — a 
typical, early-spring 
distance benchmark  
is 20-25 kilometres  
per ride. 

JUNE THROUGH 
AUGUST
Training kicks into high 
gear for riders; the 
typical training aim at  
this point is to reach  
100 km per ride. 

“It’s worth it. No matter 
how hard [the whole 
Ride] might seem, you 
don’t do it all in one day, 
it’s baby steps,” says 
Majer, who is a sev-
en-time Ride participant.

Riders receive their 
event jerseys and 
continue training and 
fundraising.

ONE WEEK TO GO
Ride infrastructure 
goes up, including 
the campground and 
dining centre, pit stops, 
bike racks, and various 
information and vendor 
tents. 

A “check and double 
check” process takes 
place for every permit, 
vendor, medical team 
and crew team involved. 
Volunteers put up route 
markers 24 hours be-
fore the Ride begins.
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INSIDER TIP: THROUGHOUT THE YEAR, 
THOSE SEEKING FUNDS FOR THEIR RIDE 
CAN USE THE ERTCC TEMPLATE EMAIL 
TO REACH OUT TO FRIENDS, FAMILY AND 
CO-WORKERS.

Also around this time, 
The Foundation does a 
Team Up Challenge to 
get teams to re-register 
for the Ride together. 
“The team aspect is 
really important,” says 
Campbell. “[On a team] 
people are much more 
likely to meet their 
fundraising minimum 
[$2,500] because you 
have that team support-
ing you.”

Teri Majer, Enbridge 
Leadership Commit-
tee member for the 
ERTCC, adds that many 
corporations, including 
Enbridge, want longev-
ity for the teams they 
create. “We’re trying 
to build teams [that will 
last] three, four, five 
years down the road. 
We think very far into 
the future.”

LATE OCTOBER 
TO DECEMBER
Permits for the new 
Ride location are 
acquired. Brown’s team 
also coordinates with 
community represen-
tatives, government 
representatives and 
local businesses to 
invite them as partners 
in the Ride.

The work begins on 
recruiting crew 
members (those who 
volunteer over the 
entire Ride weekend) 
and other volunteers. 
“We rely on a phenom-
enal group of volun-
teers,” says Brown. 

All vendors and services 
required for the event 
are also secured, 
including buses, 
portable toilets, tents, 
catering companies, 
hotels and much more.

JANUARY
To fire up the fundrais-
ing cycle in the winter, 
when a lull can happen 
since there are still 
many months until the 
Ride, the Foundation 
launches a Gear Up 
challenge where 
participants raising 
money can win swag as 
incentive for monetary 
benchmarks. 

RIDE WEEKEND 
Before the start, cyclists 
perform final checks on 
their gear, and all teams 
mobilize.

Route safety is 
managed by police 
and traffic manage-
ment professionals, as 
well as the volunteer 
motorcycle crew who 
review the route, give 
encouragement, relay 
real-time updates and 
provide direction to rid-
ers. As soon as the last 
rider passes, streets are 
quickly turned back over 
to vehicles.

Foundation staff 
members fill in the 
gaps and maintain 
communication with the 
organizational teams, as 
well as interacting with 
riders and volunteers.

AT THE FINISH LINE
The finish line on the 
final day is buzzing with 
emotion and energy. 
Riders take photos in 
front the “I Conquered” 
wall alongside team 
members, friends and 
family.

THE DAY AFTER 
As soon as the last rider 
passes, signage is tak-
en down, traces of the 
Ride are cleaned up and 
the streets are returned 
to normal within 24 
hours.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“The Ride is an amazing 
challenge bolstered by 
an incredible commu-
nity of people whose 
passion and dedication 
support a Foundation 
and a cause that is 
making a difference in 
people’s lives. That is 
an incredibly powerful 
thing to be a part of,” 
says Brown. LEAP



In the winter of 2013, Garnet 
Greipl spent most days on the 
road, travelling away from 
his family in Didsbury, AB, to 

work as a contractor for oil companies. 
But that spring, his life turned upside 

down. He was diagnosed with multiple my-
eloma. As a result, he still spent many days 
on the road, but now it was in order to travel 
back and forth to Calgary for treatment. 

Self-employed but unable to work full-
time, Greipl and his wife drew from their 
retirement funds to cover their bills. Those 
bills, unlike their savings, seemed endless. 
By fall, they were struggling to cover their 
mortgage and the costs associated with 
his frequent trips for treatment. 

“Cancer pretty much took everything 
that we had,” Greipl says. 

But a boost arrived — in the form of 
financial help from the Alberta Cancer 
Foundation’s Patient Financial Assistance 
Program (PFAP), a relief program for 
cancer patients who are undergoing active 
treatment. Funded by donor dollars, PFAP 
covers costs like housing, food, childcare 
and transportation — things often omitted 
from other kinds of financial aid.

Greipl heard about the program 
through Holly Minor, a social worker at 
the Tom Baker Cancer Centre in Calgary. 
They’d been introduced after Greipl 
answered a standardized form — part of 
the Putting Patients First Program, an 
initiative the Foundation has also invested 

in — given to all cancer patients in the 
province. In it, he’d ranked financial hard-
ship as a major stressor. 

On their first meeting, Minor completed 
the paperwork for his PFAP application. 
About six weeks later, Greipl began 
receiving regular financial aid to cover his 
hospital parking and transportation to and 
from Calgary.

Greipl says PFAP reduced the burden of 
financial stress during one of the hard-
est periods of his life. “It helped me get 
through a lot of tough times,” he says.

Many cancer patients earn a reduced 
income or no income at all during treat-
ment and even after treatment. But costs 
of everyday living — things like mortgag-
es, groceries, utilities — don’t change. If 
anything, cancer brings additional bills. 
Things like hospital parking, medications 
and transportation to and from hospital 
add up quickly.

“Cancer can be impoverishing,” says 
Minor. “The research shows that when 
there’s financial stress, it’s often greater 
than the stress of a cancer diagnosis and 
the treatment that people are facing. I can 
vouch for that. I’ve heard people say, ‘The 
cancer diagnosis is nothing compared to 
my concerns of how to feed my children.’”

Researchers use the phrase financial 
toxicity to describe financial stress related 
to cancer, an acknowledgement that dis-
ease-related debts cause enough burden to 
qualify as an adverse side-effect, much like 

the toxicity of chemotherapy. Running for 
more than 15 years, PFAP is designed to 
reduce this financial toxicity by providing 
relief to patients from costs that are directly 
associated with cancer treatment.

  Most patients who receive PFAP are 
referred by doctors, nurses or pharma-
cists, often based on the questionnaires 
patients fill out at the cancer centre. 
Social workers then conduct a detailed 
assessment of each applicant, taking into 
account things like income and savings, 
number of dependents, assets and eligibili-
ty for government funding. Funds are  
allocated based on detailed guidelines 
created by the Alberta Cancer Foundation. 

Often, PFAP is a way to help cover a 
person’s expenses while they are waiting 
for insurance or government assistance 
to begin. “It’s a fund of last resort,” says 
Minor. “It can’t replace an income. But 
when someone has nothing else, we use 
this if they qualify.”

The amount of money given is based on 
a person’s need: for some, that may mean 
covering a utility bill; for others, it’s help-
ing with ongoing costs related to treatment. 
According to Minor, PFAP is especially 
helpful for self-employed patients or those 
from rural areas whose treatments require 
living away from their homes for months. 

“What this fund does is vitally import-
ant,” she says. “We help people negotiate 
that period of time where they are really 
in shock.” LEAP

ACCESSING RELIEF

by CHRISTINA FRANGOU  photography JARED SYCH

The Patient Financial Assistance Program brings 
much-needed support to cancer patients across Alberta

PFAP is available to adult patients who are residents of Alberta. In 2017, the program 
was used 4,962 times by patients who received more than $1.2 million in assistance. 
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 “ [PFAP] HELPED 
ME GET THROUGH 
A LOT OF TOUGH 
TIMES.” 
— GARNET GREIPL
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PAYING IT FORWARD
Last August, when the Enbridge 
Ride to Conquer Cancer was  
cancelled due to smoke from  
the British Columbia wildfires, a 
team of riders entered the Tasty 
Thai restaurant that Garnet Greipl 
runs with his wife. To express 
his heartfelt gratitude for their 
fundraising efforts, Greipl bought 
all of their meals.  


